


BEHIND THE SCENES

welcome



EACH REPORT WILL:

Quarterly reports



PANDEMIC BRINGS LONG-LASTING
CHANGES TO THE MARKETPLACE

Key Findings in Grocery Shopper Trends:



P E R S P E C T I V E :

WAYS THE  PANDEMIC  HAS

CHANGED FOOD HAB I TS

AND ATT I TUDES



P E R S P E C T I V E :

WHEN I T  COMES TO

MY HEALTH ,  I  TRUST



Key Findings in Power of Meat:

Second report









MARKET INSIGHTS
FROM SPINS 

some of the retailers tracked by spins



SPINS® analyzes sales data based on the

type of product, along with the type of

stores in which that product is sold. 

Natural products include fresh/frozen

branded natural beef. Specialty and

Wellness include fresh/frozen specialty

meats and value-added items.

Conventional products include everyday

branded products.

The Combined Channel represents total

sales. Natural Enhanced Channel

includes natural food stores like Sprouts

Farmers’ Market and Natural Grocers.

Multi-Outlet Channel is the larger

conventional stores such as Kroger and

Albertson's. And, the Convenience

Channel includes quick-stop stores like

7-11 and others.

WHAT'S HAPPENING 
WITH MEAT IN 2021?

From SPINS:



BRANDED BEEF AND PORK

ABSOLUTE DOLLAR CHANGE





BRANDED BEEF AND PORK



In the following SPINS® data,

you will see that sales of

natural meat snacks in natural

stores are 3x the sales of jerky

products in natural stores. 

You will also see that sales of

conventional meat snacks in

the natural channels are

minuscule, the majority of

sales are in convenience

stores.

WHAT'S HAPPENING 
WITH JERKY AND MEAT
SNACKS IN 2021?

From SPINS:



JERKY SALES



MEAT SNACK SALES





Meat snacks have a stronger

health claim “halo” than jerky

products.

Convenience stores continue

to be a significant outlet for

both jerky and meat snacks. 

Overall growth in each

category reflects the

continuing consumer trend of

replacing at least one meal

with snacking occasions. 

WHAT'S HAPPENING 
WITH JERKY AND MEAT
SNACKS IN 2021?

SPINS CONTINUED:



JERKY GROWTH SALES



MEAT SNACK GROWTH SALES





JERKY SALE CHANGES

MEAT SNACK SALE CHANGES



USDA OPENS COMMENT PERIOD

FSIS REDUCES OVERTIME

POLICY DEVELOPMENTS
IMPORTANT TO 

TRIBAL PRIORITIES

https://www.federalregister.gov/documents/2021/07/16/2021-15145/investments-and-opportunities-for-meat-and-poultry-processing-infrastructure
https://www.fsis.usda.gov/policy/federal-register-rulemaking/federal-register-notices/overtime-and-holiday-inspection-fee


For reminders on our
quarterly updates subscribe

to the NAAF newsletter




